Ki-Hoon “Ian” Suh
2304 Plaza Drive, #B304, State College, Pennsylvania 1681 ● 814.777.1355 ● suhkihoon@gmail.com

Qualifications Profile

Dynamic, performance-focused, and goal-oriented professional, offering comprehensive knowledge of media studies, broadcasting, corporate communication, marketing, and public relations honed from a strong educational background. Recognized for integrity, unparalleled work ethic, and organizational skills in handling priorities, while working under tight schedules and deadlines. Equipped with strong communication and interpersonal aptitudes to build relationships with customers, colleagues, and management to achieve organizational success. Conversant in English language. Technically proficient with Microsoft Office Suite (Word, Excel, and PowerPoint).
Additional qualifications include:

· Capability to conduct market analysis and develop strategic plans, programs, and tactics in alignment with the company's objectives.

· Skills in creating effective visual communication and materials in relation to professional standards and practices

· Familiarity with principles of effective public speaking implemented through the design and presentation of individual speeches and through practice in message analysis and evaluation.

· Understanding of domestic and global economic factors influencing current marketing environments, including how marketing communications programs, which involve advertising, publicity, sales promotion, and web sites, are designed to reach domestic and international customers.



Education

Pennsylvania State University, State College, PA
Expected Graduation: Spring 2020
Bachelor of Arts in Communications/Telecommunications
GPA: 3.00


Internship Experience
Le Belle

Marketing Assistant (Internship)
2016–2018
· Conducted extensive competitor and market analysis of the cosmetics industry, covering overview, trend, and country
· Assessed, determined, and handled customer’s product needs by country, age, texture, and functions, such as anti-aging, function, brightening, and moisturizing

· Strategically developed analysis marketing tools as well as distribution and sales channels in Korea

· Led the promotion of the company's value through branding, marketing, and advertising


· Collaborated closely with the marketing manager to define target product, execute product positioning and promotion, identify target price, and prospect customer


· Took charge of answering customer calls, updating company homepage, and attending cosmetics exhibit



Professional Development

Business Writing Course, In Progress (Expected Completion: May 8th, 2020) 

Activities

Member,
The Bridge Initiative (2019–2020)

Ascend Club (2018–2019)

Economic Research Analysts (ERA) (2018–2019) 


